Makoshika State Park

Potable Water and Campground Business Plan
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Project Summary

In a Letter to the Editor of the October 13, 2@léndive Ranger Review visitors from
Mi nnesota commented this about Makoshi ka, ATHh
views, especially the Amphitheatre and surroundaaly formationsWe found a lot of beauty in
Eastern 3ilarly,data Weebbds articl e ofduly20t261¢ Bi | | i ng
describeshescenery at the park as followirigvalking or driving through Makoshika, the
effects of erosion on the landscape are apparent. The wind carves the stone into shapes not unlike
the dinsaurs that once roamed here. This contrasts with the highrhoney clover and
ponderosa pine and juniper, making for some shaded,-swedling trailsd0 Ma k os hi ka i s
than a state park, it is the history and identity of the community of GlendivEastern
Montana. This diamond in the rough is where locals take their visitors to experience the
Badlands, explaining that the beauty of Montana stretches beyond the majestic Rocky Mountains
into the far eastern side of the state. It isegflientas he residents themselves and just as tough

and enduring as the spirit of all Montanans.

The communityof Glendive and the staff of Makoshika State Park have identifieed
need for significanimprovements to be made the park, specifically to extend the water main
from thecurrent visitor center to CaarCampground and to develop thd dafle range into a
fully serviced campground. The water main extensionld bring water to three locations: the
new @ampgroundthe Kiwans Group Use Shelter and to Cai@ampgroundTherifle range is

not currently in use and would provide the closest availalsleeas s t o t he City of

water ystem After years of consistently turning away willing campers because thene are

hook ups, showers or flush toilets, Makoshika State Park will finally be able to provide its

visitors with the experience that is worthy of the park.

Potable Water and Campground Business Plar 4



The current peak season rate to camp at a Montana State Park campsite with electr&figris $2
night plus $6 electrical surcharder nonresident and $18 plus $6 electrical surcharge for
residentsThe current project estimates the total cost of the project$2,682,000If the

projectis estimatecat $3,000000it would require83,333canpsite rentalgnonresident}to pay

for the project utilizing those fees alofide preliminary design includ&y campsitegor RVs.

If we assume that the average camping season in Montana lasts 150 days and the park rents out
25 sites during the campisgason and each site co348ight, the estimated revenue per year

would be $27,500 At this rate the project will gefor itself in approximatel\24 yearsif it

utilized only rental fees from Makoshika State Péflke Montana State Parks system does not

di sperse each parkés budget based on the reve
general fund then disbuted to each parkThisinvestmentdoes not take into account the

economic dividends that would accompany the increase in visifoescompletion of the

Makoshika Water and Campground project is an investment made by the citizens of Montana
|

Potable Water and Campground Business Plar 5



into both the state itself and into each indiatlimpacted by all that the park has to offdre
project also plans to include two public dump stations which will also add revenue at an
estimated $10 fee per dump. This will be an important asset to the project as Glendive currently

has limited dumpig options.

The community of Glendive in conjunctievith Makoshika State Park have been
working with representatives from Medora, ND to encourage tourism across state lines. Medora
and Theodore Roosevelt National Park are often filled to capacity dhengeak summer
months, leaving many visitors without the amenities that they require. The ability to offer a full
service campground in Makoshika would allow displaced tourists from Medora an opportunity to
see the Badlands of Montana, which is an hounfitneodore Roosevelt National Park. The
reciprocity from the partnership built between the mmu n benefiteadi iavolved.Currently,
the Glendive CVB is focusing marketing efforts in Medora through geofencing to build

awareness of what the Badlandsi &Makoshika have to offer just a short drive away.

Where there is water there is life and this holds true in Makoshika. It is absolutely vital to
the growth and seffustainability of the park to have campgrounds that provide clean and
reliable facilities for showering, restrooms and potable water acités®stimated by park staff
thatthe water access and newly developed campgrounds will double park atte Adaess.to
yearround water and developed campsites at the park will allow the park to expamndets
use facilities to allow for cross country skiing, sleddamgl other winter recreational activities
The implications of this project are not limitemthe park; it will greatly impact the city of
Glendive as well as the Southeastern Monfemarismregion which includes the counties of

Big Horn, Carter, Custer, Dawson, Fallon, Golden Valley, Musselshell, Powder River, Prairie,
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Rosebud, Treasure, Wibauyellowstone and the Crow Reservation and the Northern Cheyenne

Reservation.

This is a community primed for succekss well-positioned between the larger
communities of Billings, MT (220 miles), Bismarck, ND (195 miles), Gillette, WY (240 miles)
Rapid City, SD (270 milespnd Regina, SK (250 milesggs well as the town of Medora, ND (62
miles)and isperfectly positioned for day or weekend trips from the entire region. This project is

Ma k os hi k ads rasepthelavel af serviceyto thdthe natural greatness of the park.

|
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Park Description
The name Makoshika is a variant spelling of a Lakota phrase meaning 'bad land’ or 'bad
earth" As Montana's largest state pathke badlands of Makoshika are set aside for visitors to see
andenjoy. The park covermore than 1180 acres of spectacular landscape that cannot be found
anywhere else in the stata 1953, the land was set aside for the development of a statdrpark.
addition to the pine and juniper studded badland formationpattkealso houses the fossil

remains of sch dinosaurs as Tyrannosaures and Triceratops.

A visitor centerat the park entrance houses a Triceratops,sithirfossil interpretive
displaysand a gift shopThe park brings in approximately)0,®0 vistorsannually ands
situatedsouth of the town of Glendive just mere miles off of Interstatd Bi& unique location
allows visitors to experience some of the very best of Montana either as they enter or leave the

state.

Since its beginning, the parks$eontinued to evolve and develop. Numerous amenities
have been addeduch as an amphitheater that is utilized by the entire community, agseup
shelter, an 1®asket disc golf course, hiking trails and campgrouNdsaerous trails have been
created fothe benefit of the visitors as they discover the preserved openness and beauty of the

badlands.

|
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According to the 208 American Camper Report by the Coleman Company and the
Outdoor Foundation. State Parks are the most common location for Americagrsa®m
average, campers travelladaverageof 146miles to get to their desired camping spot, which

tended to be a state park campground.

Camping Venue

Campers, Ages 18+

“In which venue did you camp in the
last 12 months?”

State park campground 42% Forty-two percent

Local park campground 18% of adult participants

National park campground 18% camped at state park

Event (e.g. festivals or public events) 9% campgrounds, making

Backyard 4% them by far the most
©The Coleman Company, Inc. and The Outdoor Foundation popular venue.
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Map of Park and Focus Areas
This preliminary concept map propo$®g Parking spots with hookups, primitigamping
areas shower buildingand toiletsand camp host building, latrines and trailhead accHss.
proposed site for theew campground development would be Y% nfiltem the Visitor Center at

the old ifle range.
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